
A common misconception is that infographics must contain 
data. While any data in an infographic should be visualized in the 
most clear and concise way, not all infographics are data driven. 
an infographic relies on symbols, illustrations, and clean data 
visualizations to tell a story.

Info Graphic Part 1

Rules of Info graphics:

Rule 1: Most important rule of 
Infographic design is to always think about 
Con-Text. It’s a con, when there’s too much text.

Rule 2: Prioritize your goals. Max of 2 
goals.

Rule 3: People care less than goldfish. 
You only have five seconds to hook someone 
before they swim away. Given this, it’s 
important to include a visual hook in your 
infographic design that will grab your viewer’s 
attention while also giving them a reason to 
dive deeper.

Rule 4: Good content is 50% of a 
successful infographic. Without enthralling 
content, you risk giving people great design 
without substance.

Rule 5: use correct data visualizations 
throughout your design. 

An infographic compiles universal symbols, illustration, and data visualizations with short-form texts to tell a cohesive 
story.

What you need to create:

1. The Story
The purpose behind an infographic is to tell a story. Without a story, 
an infographic is just a graphic. Ask yourself:

What is the story I want to tell?
Is it relevant to my organization?
Why am I telling this story?
Who am I telling this story to?

2. Data
Remember 50% of a good infographic is good content. You need 
accurate data. Just like in a research project you need to source all 
your references – and they have to be credible. You need to ensure 
your data is accurate and that means using credible sources.

3. Script
Take your research and create a script. The exact copy displayed in 
the research is what should be used on the infographic. Because of 
this, it’s extremely important that your research include 100% orig-
inal copy. Just like writing a report or book, your research needs to 
be properly sourced, and your content needs to be unique. See the 
example 

4. Drafts
Create four rough layout sketches choose your best to make into a 
final layout. Then begin the digital process. See the example below.

BATTLE OF THE LONG-DISTANCE RACES 
With its 26.2 miles and roots in Greek lore, the marathon may have all the glory among 
long-distance races. But when it comes to popularity among runners in the US, there’s no 
question: the half marathon wins the race. Based on data from Running USA for the 2012 
calendar year, here is how marathons and half marathons compare. 

FINISHERS 

Half marathon: 1.85 million in 2012 – a 14.9% increase from 2011 

Marathon: 487,000 in 2012* — a 6% decrease from the record 518,000 in 2011 
• The number was impacted by the cancellation of the New York City Marathon, which 
would had more than 47,000 �nishers in 2011 
• Net of New York City Marathon: 471,000 �nishers in 2011; would have recognized a 
growth of 3% 
• In the same 1,136 U.S. half-marathons for 2011 vs. 2012, there was a 5.1% �nisher 
increase (1,522,637 vs. 1,599,838) 
• There was a 1.6% increase in �nishers from the same 388 U.S. marathons for 2011 and 
2012 (464,122 vs. 471,595). 

Since 2003, the half-marathon has been the fastest growing road race distance in the 
United States, and for seven consecutive years (2006-12), the number of 13.1 mile �nish-
ers has grown by 10% or more each year. 

BATTLE OF THE SEXES 
Gender and age group breakdown for half-marathon �nishers: 

Data...

Example of what your script should look like

Title

Short descriptive 
paragraph about the 
infographic 
(3 sentences or less)

Sections with 
bolded 
headlines

Use bullet points
and links to data sources


